Blogs and why have them?
A brief history
As with anything, they were new, and
now they are considered an everyday need
for most companies. But, in the
beginning, it was like a diary on the web.
People could read your posts and add
comments to them.
It became a "niche market" or a likeGoogle uses your blog
minded group of readers. In many ways, it
as “spider food”!
was the early start of a social network.
Blogs have grown into a life of their own. They have their industry centered
on bloggers. Blog's exist on every topic you can imagine, from personal to
professional. One of the most apparent aspects of a blog is that it is a niche
market or "narrowcasting" into the Internet.
Narrow casting
If you have NOT purchased or
listened to a book from audible.com
called "long tail,"; please go do so.
Get the book and consume it. It truly
is the complete guide to understanding
niche markets and this new revolution
on the Internet. The publisher of
The book Long Tail… a must Wired magazine wrote the book. What
is essential to understand is that blog's
read for anyone doing business
aggregate like-minded people to
on the web!
gather. But they also provide
information for search engines, which is what we are really after in our effort
for you to dominate your Internet space.

How are they used, and what is the revolution?

In short, our use of blogs isn't really to communicate to our readers, although
that can happen later as your followers grow; but we use it to add to your
relevance factor for search engines. It would help if you had a blog so the
search engines can use it as food for relevant search queries. I mean that
Google will use your site to determine keywords that can be used to deliver
results from people who ask questions (queries) of Google.
Query results are only useful if they are relevant to the question. Thus, it's
essential to have a blog that mirrors your website and later your podcast show.
Keywords and Blog's
As we have seen in our other PDF's,
keywords are the most important thing
you can do to dominate your Internet
space. Keywords, are again, at the heart
of everything you do! So, as with your
blog, you must use the same keywords
you use on your SEO'ed website.
Keywords that you have optimized for
on all your properties are just as crucial
on your blog. That being said, don't
Keywords are at the heart
make your keywords and infomercial
of everything you do on the
Internet.
for them either; that would get old. Use
a few of your keywords on every blog post. You DON'T have to use every
keyword in every blog post! Use only the relevant keywords for what you are
writing about. Plus, remember you can not exceed 2% keyword density on
your blogs or web pages. If you have a 100-word count, you can have 2 of any
keywords used only twice in the blog post or webpage.
Blog Links
Another fundamental SEO technique on your blogs is to have links back to
your other Internet properties, i.e., your website and your podcast site. Also,
link and email to you so your readers can find you if they want to
communicate. Google likes all links back to your properties and uses these to
help with your page ranking and page authority scores. Also, in blogs, if you
can, always have some pictures to illustrate what you are talking about, link
those pictures back to your website, etc.
These blog links are called "backlinks," which is one of the most important
aspects of Internet marketing. So, use those links in your blog!

Should I have only one blog?

Have more then one blog!

NO… I always suggest you have a blog
for every keyword you use. Or at least at
a minimum, you should have a blog for
every important topic or market area you
have on your website. For example, in
my self-defense weapon business
(https://www.pdws.biz), I have blogs set
up for women's self-defense, back to
college (for women who are in college),
and the blog itself "self-defense weapon
blog." This way, I can post an article to
the blog specific to my target market and
link it back to the main website. So, in
short, I use three blogs pointing back at
my main website!

Where do I get a blog?
I always suggest "Blogger.com" as it's a Google property, and they search
there first for relevant Internet content. You can have as many of the free
blogs as you want, so go for it! If you should have a blog at other blog
companies, no worries, you can still
link back to your website. However,
you might want to consider
Blogger.com if you need to put
more blogs, as that strategy could
play very well. Having blogs from
two different
web properties
could be a
good thing.
I hope you
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importance for your properties' Internet marketing.
Also, please take a look at my new book: https://www.amazon.com/Howmake-money-while-sleep-ebook/dp/B08HJ6GV6Q/

